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The Search for a “Journalism Ethos”:

Are there differences between journalists and
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everyday life to a point where some scholars see
Journalism disappear (John Hartleys famous
“Everybody’s a journalist”), journalistic beliefs
are not shared by the everyday prosumer.

."Gatekeeping” [5 items, a .85] (“I am able to find information to complex issues on my own.*)
."Information assessment” [5 items, a .83] (“I can distinguish between true and false information.”)
.”Pluralism” [4 items, a .70] (“For me, it is important to have many sources of information”)
.”Autonomy” [4 items, a .70] (“l want to have a say in where | get my information from*®)
.”"Submissiveness to authority”[2 items, a .58] (“Experts can best determine what‘s wrong or right“)
."Communicative efficacy” [2 items, a .55] (“My comments, remarks, have an effect”)
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.”"Handling complex information” [2 items, a .35] (“With too much information, | tend to lose track”)

Journalists stand out Effects on Audiences

Audiences differ in their media Subscribing to ,,journalistic” media proficiency beliefs has effects on
proficiency beliefs from media audiences, which are not prevalent among journalists:
professionals (PR professionals and

journalists) in a number of beliefs: Especially trust in new media as sources of information is being

influenced by these beliefs!

Gatekeeping (d=.4, p<.001)

Pluralism (d=.4, p<.001) A high confidence in ones A high confidence in ones ability to assess
Autonomy (d:,2, p<,0 5) communicative efficacy information correctly (median split: high [n=227] / low
Communicative efficacy (d=.4, p<.001) (median split: high [11.2338] / [n=215]) results in... | |
low [n=104]) results in . ... higher trust in search engines in the categories*
higher trust in alternative theme selectivity (d=.2, p<.05), fact selectivity (d=.3,
However’ 1 closer look shows that online-sources p<.001) and accuracy (d=.3, p<.001)
not all media pro fessionals think [hyperlgcais, blogs] in th.e | . ... higher trust in the Web.31.tes of; associations in
. . . categories® theme selectivity the categories*™ theme selectivity (d=.2, p<.05) and
alike - the journalists clearly stand (d=.4, p=.000) and accuracy fact selectivity (d=.2, p<.05)
out! The results indicate that in (d=.3, p<.05). . ... higher trust in company websites in the

category* fact selectivity (d=.3, p<.05)

terms of their beliefs, audiences and | Regpectively, trust in

PR professionals are much more alternative online-sources is In addition, trust in search

° - being predicted by engines is being predicted by
,ahke’ and they differ from the communicative efficacy belief oatekeeping belief (R=.21,
journalists: (R=.18, B=.179, p<.001). B=.137, p<.01) and

information assessment

(R=21,6=.226,p<.001).| SO
being an

Gatekeeping (d=.7, p<.001)

Pluralism (d:'Sa P<°001) We could call this “active” USser of
Autonomy (d=.4, p<.05 : '
y (A=, p<0) Wprofessional new media
Efficacy (d=.8, p<.001) . e coo does not
Information assessment (d=.6, p<.05) JOUTRALSTE CFI0S .. automatically make you
a journalist.
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